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Spencer Tabbert is a Director at 
West Bend Mutual helping West 
Bend advance as a data driven 
organization.  Spencer has over 
20 years in the insurance industry 
working in a variety of data and 
analytical roles at multiple 
insurance organizations.  Spencer 
brings a unique perspective and 
set of technical and business 
skills to the table.  Leveraging his 
ability to bridge the gap between 
IT and Business has been key in 
helping define strategy and lead 
organizations through the journey 
to become data driven. 

Jordan Morrow is known as the 
"Godfather of Data Literacy", 
having helped pioneer the field by 
building one of the world's first 
data literacy programs and 
driving thought leadership. 

Jordan is a global trailblazer in 
the world of data literacy, building 
the world's first full scale data 
literacy program. He is an active 
voice in the data and analytics 
community. He has also helped 
companies and organizations 
around the world, including the 
United Nations, build and 
understand data literacy.
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VP & Head of Data and 
Analytics
BrainStorm, Inc.

Today’s Speakers

Michael is currently the Chief 
Data Scientist at Siemens 
Mobility Rail Analytics Centre in 
Singapore. Outside of his role at 
Siemens, Michael is a Fellow of 
the UK Royal Statistical Society, a
Member of the UK Operational 
Research Society. He is also a 
Guest Lecturer in Big Data 
Analytics at the University of 
Milan, and an author of 5 Books 
on Philosophy & Religion.
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Siemens Singapore
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Data Literacy
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Four Characteristics Read

Work With

Analyze

Communicate



The Four Levels of Analytics
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The 3 C’s of Data Literacy
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How to be Data Driven
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Where does a Semantic Layer fit in the data stack?
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Traditional

w/ Semantic Layer

Legend

5b. New, enriched 

data made available 

for further analysis

5a. More decisions 

made

Infrastructure

Modeling

Consumption
Insights

2. Logically modeled, 

“analytics ready” data

4. More people able to leverage “analytics 

ready” data via many tools (incl Excel)to 

make decisions

3. More time spent on 

analysis, less on data 

prep = more actionable 

data

SEMANTICLAYER

Decisions

Access

1. Agile access to “live” 

data w/o ETL

Flywheel Effect of a Semantic Layer
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